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Global New Age.... e i '

Dynamics Nature ..

= = 4 aspects: technology, competition, )
The Convergence in TMT... ST B AT
- High capex, short product cycle,
unjustifiable investment
. = Wind of change ...

Technology and Service Convergence..

Customar J = —
Anywhars Experisnce W Led by robust internet through vaious platform ™,
Easy Technology ot Ro oo I A quad play offering {mobile, fixed telephony,
Management e s ST T i internet and Tv)

Customers only need one bill
Redesign Business Model (Amazon, Alibaba,

. : Dish..)
. .= Net Neufrality ___. i
Fiamton. ) 1 paaned - |
) = =
I /- Global TMT M8A deals = $296 bio 2014.
Internet Ellr-ab-|'5d W - Technology led, recording 479 deals valued
Ta-ls:ErrT:‘:::rjl:i Bra | at $166 billion (56%}'
— i - AT&T and Direc Tv USD 65 bio, Facebook
E'*ﬁ;’“:"-_ il & whatsapp (USD 16 bio), Liberty and
Shenirie il v Ziggo (USD 11 bio), Charter & Bright House
Networks ($10.4 bio), Telefonica UK
&Hutchison Whampoa Limited ($15.299
billion), Frontier Communications-verizon

Pl

N\, 510.54 bio

identitas

@rofegioma Srrie

kuntan Indonesia




Member of
International
Federation
of Accountants

IKATAN AKUNTAN INDONESIA

Global Trends ....

]']FFE c}"ﬂlE‘.’S for El“EFF"ﬂ TE'G"H'I‘DWEEE, 2014... CIO technalogy priorities for 2015
-:pm:tﬂi race Chafrsiy
‘ — Ranlk Investmeant pric
L PP 1 Blianalytics 41%
70 Diata Ceri T ey 2 Infrastructure and data center | 319% 37 %
i D Wt 3 Clouwd 27 %% a2
Sofwara-Dalned Seouny gm;r‘“nn a ERP 259, 34%
MEUCDEEIRSS -, 5 Mobile 24% 36%
Cizan ““‘gm:: N S S (1 Digitalization/digital marketing 17% 11%
inT Platform —., 7 Sealirity 13%% 119%
ConnedEd Home —. B Metwaorking, volee and data comms | 12% 129%
A ';"""“:"ﬂ =] Customer relationship/experience | 11% BY%:
D Bisbilii Bt R Oron Tt 10 | Industry-specific applications | 9% 10%
Volurmetic Ol spiays 1 Legacy medernization 7% 7%
Hurman Asgrmantatan 12 | Enterprise applications 5% 2%
Eran-Compuier ntefsce

Ertarpriss 301 | 1 = 2 703

Geawrs Cornrol Global Trends..

Wirluad Feality

il i G OFApLUnG — Aaggrreenbi-d Reality

Aplonarncus Fledvehicles - gt

meaﬁ;m‘“ /= Intertwine - Physical and \\I
Digital Lives
As of July 20115 - Technology disruptive but
Innovation Peak of T al Plateau of ]LIS’[ a tool
THOREr o omcsmtions Oisthmonmant Tpeortatghmmment  Producinlly - Has to respond to human
P » and emotional needs
Plateau will be reached in: abaclels =  Hyper competition : Open
Olessthan2years OZ2oSyears @5 10years A momethan 10 years @ belore plateau Source .. Receipts available
) . & can be imitated
S e = Compete on Business Model

‘-.~‘_ Innovation /{'
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Top 10 New Technologies.. g

Extramea o -anargy

Maxt generation analytics

AppD stores and

computing sarvice brosker anahtics

Madia tablats and Mobile device battles Maobila desics Computing evanswhon

Comextualisocial usor Personal clowd Era of the personal choud Contant -rich systoms
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Global Statistics .. TMT

Figwre 3. Combined global sales sovenue of PCs, smariphones, wableis, TWe and video gamse oomeobes, 20732048
Eevenue 1 brilhon)

Figura 1. Millenn@als' $750 cpend on madia costent in 2005

SO0
BINK E— ——
v = = =
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20148 FRET 21 6E ATTE
Il Smar H =~ H T sen B Tabdets B wideo game comaokes

Hourde: Deloitie, P014, Baked on meltipls sources

Figare 1. Device cwaership by milernish end al age groupa Figure 4. Coenbined glahal sales units of PCs, smartphonss, tabdets, Ts and vides game conscles, 3013-2018
G 'which, i amy o e fellowing, o you own or hasn ready aocess 1o [Lapiep, smariphond, @hier, sReador)) Winis drmad L)

000

I500

2O01TE 20 REE

Sowrce: Delolite, 2014, based on vanous indusiry sources
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Indonesia: Unleashing Age..... _j

r-?:“.:\‘* 1
! e LN e b [
[T ¢ Py &
b “' ek l'ﬁ 2 J)[;T;F - J"'-\.__‘ i S
‘“‘x,\:?f"' pa—y Gig == "-‘?i‘:f: cTnsun'ler driven economy, with private consumption making up 55% of GDP{1
.H__:"_—""-\.__ -3 - -
1 e - | Indonesia Today Indonesia at 2030
o~ T, ~ . o
=  USSHE78 billion GDP I \\‘-.I
Large econocmy with
E.':.bus.t g;u\r!:rrth = 5.8% GDF growth'®) - Indonesia 15% - Furecasted to be 7" largest
. largest today y economy in the world
= 254 million people (grow 2.9 million ) e e mem of
= 135 million bers
=B P Lt peryearn) consuming class will drive
base = 4th largest population country in the growth
b world A
Il B _ T i ) R )
= £0% of population < 30 years of age. Rapidly urbanizing nation,
Young population One of the yvoungest population in the fueling rise in Income and
world discretionary spending
\_ )
é 7 = Expected to account 40% of
= : e = 55 million members of the consuming ASEAN growth by 2[]:_1(] o
FoOWIng mi e = - Ao A Qo
class class, growing by the population of . |
Singapore every year \\ /
o "y — -

1) 2040 — 2013 average: Source McHKInsey Global Insiihse, ClaA Factbook
2) GDP CAGRY forecast for 2014 — 2019 Sowrce Meda Parinets Asla
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Increasing urbanization and rising middle class & affluent
groups

Increasing urbanization...
% of national population

of population is in
cing 74% of GDP
than 10% digitally

Lirban

= Elice 7.5 and mmore
AT it 5. 0-bess than 7.5
Uipper rrvicicibe 3 0—bess than 5.0
a6 e =T T Z O-bess than 3.0 [=_ %]
| 444 | Ermerging rmicdle 1 S—Sess than 2.0 | SO.5 |
65.4 | Aspirant 1.0 tess than 1.5 | 479 |
4.5 | P bess than 1.0 | = |
T rrilhom MUACS im 2012 143 millicn MACS n 2020

Papuliaiian and Households Expendiiune Database 2012 Source MoKInsay Global Insiihuie, BOG
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Broadband supply in midst internet boom

Wireless Broadband Subscribers (“000)

Strong Demand, Low Supply

= Underpenetrated market ~ 229 Wireless, 6.19% Fixed
today

= (Fix NGBB) Projected CAGR 19% driven by growing middie
class demanding for stable intermet at home, shared across
Tamihy

= (Wireless) Projected CAGRE 23% driven by high upsides in 4G
conversion (increase consumers crave for better Mohile Data
connection altermative)

= Pre-dominantly PREPAID market, and research stated
considerable ARFPU USS% 8.5 per month.

Fixed Broadband Revenues [USS mn)’

2013A 2014aA 2015 2006 a7 018 2019 2020
Based on 2HS kadls I u'uwa‘mm:m“_-mq; Based on 20HS Medla Pariners Asia {MPA) data ending December 2014
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Population are data hungry resulting in explosive data growth _ i

Data im urgent Needs Indonesia monthly data traffic expected to increase 5X

/ N
Mari Pangestu (2012): |
= Creative economy - the fourth wave economic growth
= Creative economoy unseperated from technology intermet
and social media

= |ntemet confributes 1,6% of GDP, equivalent to over Rp
115 Triliun. It is estimates Intermet will contribute to 2, 5% of
GDP in 2016

The Indonesia Group Against Digital Divide (1GADD): when - - )
Indonesia £ " internet PR = 20%, 10% it will . Mobile data traffic to grow 3x fixed IP traffic from 2013-2018

'\hharltnarl{iﬁmzigmwthbytﬂ __,fj = Mobile IP traffic as % of total IP traffic to grow from 109 in
- — 2013 to 34% in 2018

Exponential data traffic growth in Asia Pacific with room to

Indonesian highly “addicted” to Internet reach developed markets scale

~ . {Monihiv data traffic per smariphone in GBémonth’
;| . internet users (33% of the population) P - - -
Axvg. 1.5 howrs a day ~5x ~2x ~5 e
-~ ~ + 65 “
&
= Facebook market (93 million accounts)
32
25
B - Twitter market (29 million accounts) o7 . 11 132 16
= 71% celiphone ownerships (507% to access internet Asia Pacific Em“m"E'E;':PE Western Europe  North America

2014 HNLNE
Source: AC MNietsen, Meeker repari, Clsco WM, Ercsson mobilby report and Equity reseanch
(1) As per Clsco data
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Media Market in Indonesia .... 3
LA
Emerging Market Media & Entertainment Spending  Global Media & Indonesia TV Market 2onig
(CAGR 2013 - 2017) Entertainment Market T p—
[P OreSia | —————————— 2012 - US$1.7 Trillion | Fastest growing market ug:
MEMA, w 2017 - US$2.1 Trillion | 2017 - USS1.7 Billion
B 1 oY
India
China !
Brazil ! CAGR 5.67 CAGR 212
Russia | . .
D% 5% 10% 15% 20%
Sowrre: Rodwin Asia, The evoliion of the Indonesian TMT sedioe, July 2013 Sollrce: PricewaterhouseCoopers
aiisa el 4005 - 406 HLy LR ] 1y FiEL
Indonesia's LI5$1D Billion Media Market Indonesia TV Milkﬂt{.ﬁds & Subs Revenu T AR B R i R
1. The Internet has overiook print and radio for the first | 2011 - US$1.5 Billion 2016 - US$3.3 Bili
time in 2012 in terms of reach ERITDA - US$510 Million
2. Television j5 still the dominant medium with e -
near-100% monthly reach D USS25 Billion
3. All the media conglomerates are currently either CAGR 18% 2
implementing or conceiving online digital strategies @ USS0.8 Bilon
4. The young and tech-sawwy consumer base is highly
sodal media aware, and supports a huge advertising | Source- Media Partners Asia, Indonesia’s Television Industry: The Next
market that will soon exceed US$10 billion Five Years

Source: Redwing Asia
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Finance professionals and Accountants: Back to Basics... 3 a

Objective Function

A:t;ntem:?t

Present Value

Risk and retum

Models
: £t = Acquisition = Operating efficiency = Dividend payout
Option aﬁ:g o Investment new project = Increase sales = Improve retained sarning
= Diversification = Maintain working capital
u Expansion = Proper capital structure
Investment Financing Dividend
Decision Decision Decision

1z
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A imicNet

Flnanmers and Accountants : Responsive Age ...

Agile and has sense of responses

- Adapt to changes

- Take quick responsive acions vs ignorances. .

- Lead and provide sense of direction based on data analytics

Strategic as New Base Line

=  Move the role as feeder of financial information to strategic advisor role to CEO

- Strateqy formulation and execution

- In an environment where "commercials™ will change quickly, deep business experence = valuable

w
o
o
=
o
©
j= 8
E
[=]
o
©
=
[=]
L]

Managing Risk

= The risks businesses face will grow, change, and become more difficult to calibrate and manage.
A significant role to play in balancing vs potential risk impacts and plan out the different scenarnos

= Understand better risk modelling skills

Technologically adept
= Coming together of social, mobile, and Cloud technologies revolutionize day-to-day business practices.

= Use software to increase automation, better workflow, plug-and-play , and access to real-time information
= Use data many ways and offer an immediate, integrated view of business performance.

N— ' /

Brilliant Investor Relation

= Telling story

= Keep shareholders informed with transparent story

= MNeed to "talk the same language™ across a wide range of stakeholders

Technical Competences

- = =

a Customer centric

I‘~ -_-/'I = Linderstand the needs of different consumers and develop a culiure that is customer-centric.

- El.tskl'nerﬁawv sulziung unmleslhﬂ mmdegmaﬂrumhnaurﬂaﬂ:arﬂngml be key. 13
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“MY JOB IS TO NOT BE EASYON PEOPLE.

MY JOB IS TO MAKE THEM BETTER.” -
STEVE JOBS
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